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WEAK HOUSING MARKET DELAYS ONE IN
SIX NEW VEHICLE PURCHASES

Several automakers have cited the weak housing market as one of the reasons for weaker
new vehicle sales. TNS surveyed 2,500 consumers on how the weak housing market has
impacted their purchase decisions. 0% 2% 4% 6% 8% 10% 12% 14% 16% 18%

About one in six respondents (17%)
reported that the weak housing market
has caused them to delay a vehicle
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A greater share of consumers in the lower
income brackets reported delaying a vehicle
purchase versus those in the upper brackets
(left). Over 22% in the lowest bracket reported
leaving the market. (Lower income respondents
may not own homes, but may work in industries
impacted by housing’s weakness.) Even the
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The automakers’ association of weak new vehicle sales and weak home sales appears well-
founded, with a potential for vehicles sales to be down 17%. Consumers could be
encouraged to purchase with higher incentives, but the opportunity appears relatively
small in this case with such a relatively small share pursuing lower price-point options (such
as less expensive models).




